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444 Arts and Business Collaboration
& 5% %4 Bureaucracy
7% A4t Privatization
#) 2% Clustering
X ft#& 3% Cultural Economics
# J& Curatorship
¥ B 4 4% Audience Retention
#.447 % Bh 92 3 # Sponsorship and Fundraising for the Arts
F % 5 B Family Brand
# % %12 Contingency Management
3. What is a marketing mix? Please use an arts organization as an example to define it. (25%)
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. ‘What is the role of the government in the arts and culture? What should it be? Should the government
subsidize the arts? (25%)
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