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1. The Social Identification/ Deindividuation (SIDE) model (Lee & Spears, 1991; 1995) speculated that
participants in CMC environments would, due to a lack of individuating cues available, anonymize
their partners and place an over-reliance any available social cues. The extra weight afforded these
would lead to a stereotyped conception of the target being formed, and an exaggerated final
impression. The social information processing theory (Walther, 1993) focused on the rate at which
impression-relevant cues are exchanged during social interaction, pointing out that this will be
considerably slower online than offline. It stated that accurate impressions of others could and would
be formed in virtual environments, but that these would develop slowly.

From these two theories there developed the hyperpersonal model (Walther, 1996; 1997). This
hypothesized that, in virtual environments, déindividuated individuals will form stereotyped
impressions of others, leading to overattribution, but such impressions will take longer to form than
in offline environments and the cues used to form them will not necessarily be the same. In a 5
minute figure-matching task participants interacting via an online chat system rated their partner on
fewer traits than the face-to-face participants, but the intensity of these ratings were higher (Hancock
& Dunham, 2001). So although overall impression formation was impaired in online vs. offline
interactions, the impressions which were formed were stronger.

(##3] & : Scott, G. G. (2014). More than friends: Popularity on Facebook and its role in impression| .
formation. Journal of Computer-Mediated Communication, 19(3), 358-372.)
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